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INITIAL PAPERWORK TO BECOME A REPRESENTATIVE

By now, ouBMLsales development team should have received &4y your completed IRS
Form W9, and avoided check.YourWelcome Letteis includedn the email thatthis Welcone
Packetwas attached tpwhich includes yousales ID number as well as ya@r 0 n s rame. s

SALE®! b5 {t hb{NOMBERS L5

Upon receipt of yousalesID number, you must recoritlin a safe and readily accessible place

for future use. Going forwargdyou will need tlis numbere ach t i me you sel |l any
services to clients and when you add someone new to your @smell as when you contact

BML ' s s up lhyou aver misgpkaae or lose yosales|D number, contact
support@bigmouthlocal.corfor assistance.

BUSINESS CARDS
Now t hraaningepandent sales representative for BML, we recommend that you have
business cards to pass out to prespive clients or team member$urchasing business cards,
which i s at the repr es e nBelantyouwd finsl oueappovads e, i s
format and language for the front and back of a BML business Yard. approved title is
“ | epehdent RepresentativVie You may not deviate from this format if you choose to print
business cards.

FRONT SIDE OF BUSINESS CARD

B I G Brandon Murray

M O UTH Executive Vice President

ADVERTISING

Toll free (855) 8 - Big Mouth | Cell (561) 573-7889
333 Las Olas Way, Suite 2303 Fort Lauderdale, FL 33301

bmurray@bigmouthadvertising.com
www.bigmouthadvertising.com
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BACK SIDE OF BUSINESS CARD

To assist you with purchasing business cards, we have established a relatisitistap/endor
who will produce business cards for yodou can learn more about thégrviceby visiting our
www.bigmouthadvertising.corweb site and clicking on the link on the Home (fropéige that
says “Purchas’e Business Cards

BUILDING YOUR BUSINESS

You are now ready to begin building your business and making mé&@yember, you are an
independent representative of BML and are building your own busineisst, you can develop
yourbusiness by targeting and directly selling
search engine optimization, web design, lead generation, telemarketing, text messagihg

other services.Second, you can build a sales teavour team an have just a few sales people

or hundreds or even thousandsl t yous decision as tthe business you wish to build and

how much money you want to earn.

To begin this process, BML provideseezlpr e sent at i v eCowittahc tahich Hroirma r
is included with this GETTING STARTED GUH2Ehis form to hild a list of targeted accounts
to be most organized in the first phase of launching your business.
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DIRECTLY TARGETRNBDSELLING CLIENTS
Ourexistingsalesepr esent ati ves find BML's business ve
BML’ s ser vi c e Shinkabaut itdees/gne shauld beeabld to do this business
because most everyone needs BML’'s services.

Did you know that every month #ére are nearly 14 billion online searches udinigrnet search

engines like Google, Yahpand Bing and on social media sites like Facebook and Twitter

seeking informatiorfrom more than270 milionwebs i t es? Everyone knows tl
to have an effective online presence in this world of technology.

In this competitive market te business ownanustask how can Istand out from the crowd?
How canl capitalize on these searches and genenaiere busines$y effectively marketingny
productsand services othe Internet? And how do thoose the best company to make that
happen? These are important questions that deserve good answers.

BMLdelivers these results for small business&\L developed a proven method thextsures
businessesvill appear on the first page of a Google search within 30 days at a fraction of the

typical cost.When Internet users search with kegrdson Googdl f or t he busi ness
products or services, thiebusiness will be one of the firthat visitors will find! A BML newly

customized landing page can now turn visitors into leads and increased sales.

Here’' s how we acQuiBBL s -tlesignared SECtsams produce a web

landing page-a single, newly constructed web pagéhich is separate from the business

owner ' s esite. Awablanglingywagb consists of a 250 250word business

summary, whiclour professional text writers createB ML f eat ur es t he busi ne
details and hours of operatorBML | i nks the | anding page to th
web site and social networksuch as Facebook and Twitteknd t hat ' s not al | !

A BMLweb-landing page also includesGoogle Map and directions to the businé&ssation, a
60-second Yotliube video about the business, and an advertisement or special offer the
business owner wants highlighteehll for the lowone-time price of $599.99 compared with
thousands of dollarsvhich others chargeBML produces the welanding page in less than 10
business days.
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BML s approach to web opti BBMeatuses t bHkecipebiver eal
opt i mi BMNIl builkksntiousands of web landing pages for small businesses, which are
addedtoBML s al ready optimized website. Then, Gooc
content changing, and directory structure as“am u t h o r Thissatingrestilts ifeach

newly added weHanding page a firgpage ranking in Google searches within 30 days for three
keywords.

In addition, BML optimizes each businessuprto 10 miles in every direction from their
location or more if they choosdf a business has more than one location, BML can do the same
for each one for a small additional fee.

MONEYBACK GUARANTEE

BML s dedicated mission is to help s mell busi
the result that within 30 days after postingweb-landing page, the business will rank on the

first page of Google for no fewer than thrdeeywords. If BML does not delivehose specified

results the business owner may request bisher money back!

That ' s | ustOut3ES tednekgepsworkimiggery month, each business will be
optimized on the first page of Google for more keyds. To achieve these outstanding results,
BML chargesnly $59.99 per month compared with thousands of dollars per mpntiich
competitors charge.

{9[ [ LbD .a[Q{ 29. htc¢LaL%»%! ¢LhbD
TheBMLmanagement team has done extensive research and development work before
launching our searclengine optimization$EQ program. Our mission is to level the playing
field. Wegivethe small businesa firstpage presence on a Google searchsjpecific kewords
within the city where the business operates foloa cost.
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INDUSTRY FACTS
In formulating ouBMLSEO program, we recognized the following facts:

1.

According to polepositionmarketing.com, the averag& business spends
approximately$15,000 annually o8EO We offer the same service for
approximately $1,000 per year because we do it based on the power of collective
optimization—building thousands of welanding pages and aihg them to one

large already optimized wegite to produce a larger presence and authority on the
Internet.

All forms of traditional advertisirgradio, television newspaper, magazinand

direct mail—are in a 10year decline of more than 3Q%ccording to comscore.com.
We offer all forms of inbound marketing in a lmest package Social media,

incentive advertisement, video marketing, directory marketing, places accounts, and
first-page searchengine results all centered around inbwaimarketing, using our

Big Mouth to put your message in front of consumers atékactmoment they are
contemplating a purchase or researching a need.

All forms of inbound marketing are growing exponentiallyternetworldstats.com
reports 78% ofAmericans are onlindaily. Over 20% of the more than 3 billion
searches done daily in thenited Satesare with local intent or getargeted
searches.We capitalize on this statistic by optimizing only the cities you choose or
from which youdraw your customers.

According to clickz.com, adding a video to your business profile increases views
100% which increases call conversions more than 18% for profiles without a video.
Approximately 40% of all online consumers watch a business video daily, 70%
weekly,and 85% monthly.Clearly, consumers like videos.

Social media is the largegtowing advetising medium in the worldSince

September 2005, the ited Sateshas seen an 86% growth in social media users.
The average businessing proper social media methods have seen a 14% growth in
sales.

| n any b impdrtanets define and scape out the targeted clierfio assist sales
representatives, BML recommends foowgon those industry segmentiata r €0 d'gl e d”

most.
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TOP 100 CATEGORIBRFSEO

According to comscore.com, the following Xaegories are the most widely used for SEO.

Amusement & Games
Apartment Rental
Asian Restaurants
Auto Body Repair
Auto Detail

Auto Glass Replacement

Auto Repair

Bagels

Bakeries

Barbecue Restaurants
Beer, Wine & Liquor
Book Stores

Bottled Water

Car Washes

Carpet & Flooring
Carpet Cleaning
Casual Restaurants
Cellular Telephones
Chicken Restaurants
Child Care

Chimney Cleaning
Chinese Restaurants
Chiropractors

Coffee Shops

Computers & Software Store:

Credit Repair
Deli/Sandwibt

Dentists

Diet Centers

Discount Stores
Doughnuts

Driveways

Dry-cleaning & Laundry
Duct Cleaning

Family Restaurants
Fitness Centers
Florists

Funeral Homes
Furniture Stores
Gasoline Stations
Golf Centers

Golf Courses
Greeting Cards &ifts
Hair Salons
Hamburger Joints
Handyman
Hardware Stores
Health/Nutrition Stores
Heating & AC

Home Improvement
Hotels & Motels

Ice Cream parlors
Insurance

Italian Restaurants
Jewelry Stores
Karate/Matrtial Arts
Kitchens & Bathroom
Landscape Services
Lawn Maintenance
Legal Services
Limousine Service
Maid Service
Mail/Ship Services
Massage Therapy
Medical/Physicians
Mexican Restaurants
Mortgage

Nail Salons

New Car Dealers
Nursery & Garden
Oil Change/Lube Shops
Online @rvices
Optical

Painting & Walls
Party Supplies

Pest Control

Pet & Supply Stores
Pet Grooming
Pharmacies

Photo Finishing
Picture Framing
Pizza restaurants
Podiatrists
Pressure Washers
Pubs

Real Estate
Roofing/Siding
SeafoodRestaurants
Security
SeltStorage

Shoe Stores

Steak restaurants
Sub Shops

Tanning Salons
Tax Preparation
Tire Dealers

Tree Service
Vacuum Stores
Veterinarians

Video Stores
Window Treatments
Windows & Doors
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You may have family or friendlsat work at or ownbusinesses in some of the categories listed
above.You are also a valued customer of many of these types of busindRsés. to your
PrimarySales Prospe@ontact listand start insertinghe namesof those businesses and
individuals with whonyou will be setting ugour firstappointments.

If you are most comfortable in a particular industry or have success in selling our services into a
particular industry and choose to focus on that type akimessyou can look up those

businesses in specific geographic areasww.yellowpages.comFurther, you can also

“ Go o g lwertls akdesgevhat business come up in those search results in your area.

If the businesses are not on tliiest page of a Google search, they shobéllisted hereand
you can approach themEven those on thérst page of a search can be contact&ML * s
pricing isprobablymuch lessaand our services much more extensthan the business owners
are already payingnd they may give you the opportunity to help them save momey
increase their services

OTHER IDEAS

There areanany ways to establish a list of targeted clienits.addition tothe preceding
explanationbe creative.Just by way of example, every day in most counties and states, new
businesssare formed. What better clientscould you seek thathosewho arejust beginning
their enterprise and need tbecome visibleuicklyto generate business

Another example is that of emergency repair servieemergency plumbers, locksmithend

many othersWhen consumers need these emergency ser\
needed service anmhstantly contacta company tammediatelyprovide the servicethat is

nearestto their location and on the first page of a Google search.
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WEB DESIGANDOTHER SERVICES
BML is an advanced technology oriented marketing and advertising firm dedicated to the
mission othelping small businesses grow and prosper.

I n addi t i o roptiniaatidd bekvices, BMiledffers an extensive wéb design
program. Specifically, theompany offers fouweb-site design packages (see Wdte Design
Packagé’resentation available atww.bigmouthadvertising.coisold at the following price
points.

Essential ($999.99) Package
Signature ($1,799.99) Package
Elite ($2,499.99) Package
Prestige ($3,499.99) Package

PwnpE

Please download a copy of the Website Design presentation available at
www.bigmouthadvertising.com

TEAM BUILDING

In these most challenging economic timmsall businesses need our assistance more than ever
before. In that same contexturrently thousand®f menand women of all ages, from a wide
variety of backgrounds and in cities across the United States need an opportunity more than
ever before. Many of these individuals have experience, contantscredibility within an
industry that are primary target®r our services.

Fr om PBekbpective, your team is everyone who you sponsor to participate in this business.

In addition, your team members are also those who participate as a result of the people you
sponsored.If those people bring in team members, they are also a paybaf team. Imagine
yourself at the top of a treeThink in terms of the people you sponsor as branches just under
you. Think of the people invited by those ygponsor as the second branch down.

Imagine a fullygrown treg and think about all of the branchekat develop from the branches
you began.All of those people are your team membeM/hen you review our commission
structure, you wil!/ reali ze that you make
optimization (and other BML services) he bi gger your team, the
Simple.

333 Las Olas Way, Suite 2303, Fort Lauderdale, FL 33301
Telephone: 18558-BIG MOUTH (855-824-4668)
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You can start building your team by reaching out to family, frieadd coeworkers. Your
enthusiasm will peak their interest. They will wantiéarn more about the BML program,
services offeredand commissions that can be earned.

You can reach others through your social media sites on the Internet like Facebook, Twitter,
Linkedn, and others.

THE PROCESS

MAKE A LIST

We recommend that you completde prospect list available at www.bigmouthadvertising.com
with a minimum of 50 people utilizing your cell phone contacts, rolodemputer inbox,
business cardsetc. There are currently no geographic boundaries so include people who you
know Nationwide.

We encourage you not to prejudge anyone as Yyo
employment status. If they are not currently interested in your BML opportunity; they may

know someone who is; and perhaps if this is not the right time for them nawajt be next

month or even next year.

On your list, we suggest that you consider individuals who arevsaivated, present welland
areconscientious and hard working. You’ll find
their own goals. Some willant to dedicate partime efforts to the BML program while others

will desire to make BML their full time occupation.

People may be looking to supplement their retirement income or earn income while raising a
family. There is a tremendous talent poolyafung people fresh out of college thate
experiencing difficultiefinding the job they are seeking and are extremely comfortable with
technology.

Consider people that you know that have experience, contacts, and credibility within an
industry that are primary targets for our services. In fact, many of you know individuals that are
currently selling into a particular industry and could not only dugl BML services to their

portfolio to sell to their existing clients but successfully build a team of individuals locally,
regionally, and nationally just like them!

Many of you are eager to begin building your team today. Remember you btesiness fo
yourself, but notby yourself. Our Team Building system is designed to utilize all of the tools,
resources, and people around you to assist yohuilding your team. Utilize the successful
individuals on your team to assist you in the enrollment process

333 Las Olas Way, Suite 2303, Fort Lauderdale, FL 33301
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The goal is to empower you to begin building today, even though you are learning our system.
In other wordswe want youto earn while you learn. Initially, your role is to introduce people to
the opportunity without having to explain all of the detailsis as simple as 2, 3.

STEP 1 PEAK INTEREST/ SIZZLE CALL
Properly peaking interest is saying something compellingigghdo have them listen to our
opportunity.

Sizzle Call Example.

“1 just got involved on tdompanythatis pravidifiglam or wi t h
incredible value to small businessincluding retail and medical practiceshappened to be

one of the first people in theountry to hear about this and | immediately thought of you.

There is no cost what so ever to be @mesentative. If you have 3 minutes let me dial you into

this recordinghat explains theopportunity.” Thenyou willsimply 3-way or conference them

into the recorded call.

STEP 2 EMAIL/ COMPANY VIDEO

If they are interestedell them,” Gr &laasaead the email | am sending you and make sure
to watch the video linkincluded in the emailThe timing is very important as they are launching
cities across the Country right now”.

STEP 3 ENROLLMENT CALL WITH YOUR TEAM EXPERT

Follow up and arrangeaW®Way enr ol | ment <call . “1 am working
this company. | would like to get you on the phone with him/her for a few minutes as soon as
possible. When is your first opening?”

Arrange a call with your Team Expert. What your ekgeould know about your prospects
First name

Age

Occupation/ Employment Status

Your relationship with them

What qualities you like about them

Have they completed Steps 1 &2f@

Your expert will provide you with a few bullets of information to propattpduce them

DURING THEALL PLEASE BE AWARE OF THE FOLLOWING:
Take notes

Never interrupt the speaker

You are learning to do the 3 way call

333 Las Olas Way, Suite 2303, Fort Lauderdale, FL 33301
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AFTER THE CALL

Follow up with your prospect and if they are interested in enrollment email them the
enrollment email with attachments provided to you. Make sure to emphasize that they need to
provide a completed Independent Representative Agreement, W9 form, and a €apyoaded
check and fax to the number provided in the email or scan and email to
sales@bigmouthlocal.com

Our techniques and systems will continue to evolve.

The individuals utilizing sizzle datiroduction, email/video introduction, doing the most 3way
calls learninghow to do a 3 way calgndlearning how to teach others the Getting Started
process will wih

CLASSIFIED ADS

You can place an ad on Craigslist attter sites for a nominatost. However, if you choose to

place a classified ad, which we recommésd | aced i n tshcdon;yoGmaustese” | ob's
the following ad:

Earn thousands of dollars selling our amazing Internet seamgime
optimization solution. Wguarantee our clients that they will rank on
the first page of a Google search within 30 dipyonly $599.99! We
offer one of the most lucrative commission progréorssales. Build a
team of sales peopj@and earn even morélhiscareeris a oncen-a-
lifetime opportunity!lf you are ready to have fun, work fulime or
part time, operate from your home or office, help small businesses
and make lots of moneygall [insert your namé at [insert your phone

number.

Any otherformat or language changes must be fpeproved by BML in writindf you wish to
submit a request for approval of another advertisement, send it to
support@bigmouthlocal.com
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COMMISSION PROGRAM
BMLhas designed a threpart commission structurePart | pay commissions to

representatives who sell BML s web optParmi zati o
Il pays commission$gassive incom®y to youfor every weblanding page (oother BML
services) that your team members selldirect®ar t | 11 pays commi ssions

you for every wedanding page for which a client pays the monthly optimization fee of
$59.99—whetherthis client isyour directone or any of your team membet®n the first seven
tiersunderneath you.The opportunity is absolutely tremendou¥.ou can build a small part
time businessor you can dig in and build a significantly large businesgh could generate
substantial incomeleveld. t °' s up to you!

BMLCOMPENSATION PLAN

BMLoffers an exciting and lucrative compensation plahhe structure of the plan is t@ward
handsomelythose who directly sell theo mp a sE(poregram and wekdesign packages.In

addition, the BML compensation program provides commissions for galesrated by teams

organi zed and develpapsdtnbhytiinvkisvi)dualhe (mMember
company’ s SEO program and other services.

COMMISSIONS
BML s compensat i oepregemtabivgs t@earn eominissiorstimee ways:
1. Anrepresentative can earn commissions for direct sales made byettresentative
of SEO/WeH.anding Pagesand Wéb t e Desi gn (@amidsiangfers ( s e e
5ANBO0 belo)f t Ay 3¢
2. Arepresentative can e érsalesdfpgha SEO/Wdaridingc o mmi s s
Pages and WeBite Design Packages made byteepr esent ati ve’' s t ean
month (seed / 2 YYA A aA2ya BebW ¢SFHY {IfSas¢
3. Anrepresentative can e awhichaftemapastoftheal ” ¢ o mmi
recurringmonthly web-optimizationfee paid bythee pr esent ati ve’' s c | i
clientsofthere pr esent at i W/e2 YA &@M2 (& e®2NJ wSa A Rdz
below).

333 Las Olas Way, Suite 2303, Fort Lauderdale, FL 33301
Telephone: 18558-BIG MOUTH (855-824-4668)
Fa¢ 1-8558-BIG FAX (855-824-4329)



16

COMMISSIONS FOR DIRECT SELLING

SEO/WERB.ANDING PAGES

BML paysepresentatives for every direct sateade;regardless of whether accomplished in
person or by telephone, to a client who enters iI&EO Application and Agreement for a web
landing page.(The SEO Application and Agreement is available for dowload
www.bigmouthadvertising.com.Representatives earn th@e-time commission once the
company receivesl] a fully executed and complete SEO Application and Agreement with all
required information for thecompany to produce the wetanding pageind @) good funds to
pay for the contracted service§.he commission ratgollow:

1. SEO/WebLanding Page ($599.99) Package $200
2. SEO/WebLanding Page ($599.99) Package
Less$100promotional offer (for a sale of $499.99): $150

* Promotional offewvalid until Jan. 31, 2012.

WEBSITE DESIGN PACKAGES

BML paysepresentatives for generating weatiesign business directly with client§he
company offers fouweb-site desigrpackages (see WeBte Desigrpresentation available at
www.bigmouthadvertising.cojnfor which commissions are paid as follows:

1. Essential ($999.99) Package $100
2. Signature ($1,799.99) Package $150
3. Elite ($2,499.99) Package $175
4. Prestige ($3,499.99) Package $250
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COMMISSIONS FOR TEAM SALES

Thecompany is a strong believer in team sales effois. such, BML pays commissions to the
entire team ofrepresentativesn the up line from the representative who generates the direct
sale. Whether the direct sale is for a SEO/weinding page or for a weblesign package, the
team is rewarded the sameCommission$ollow:

First-line representativeabovethe direct sales person: $30
Secmd-line representative above the direct sales person: $30
ThirdHiine and all lines above the direct sales persshare*: $30

NOTE*: If there isnly one third line above the direct sales person, then the third line receives
$30.

If thereare third and fourth lines (i.e., two lines), the $30 is shared ($30/2$15

each.
If thereare _third to fifth lines (i.e., threelines), the $30 is shared ($30£3$10 each.
If therearethird to sixth lines(i.e., fourlines), the $30 is shared ($30#7.50 each
and so on.
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EXAMPLES OF COMMISSION CALCULATIONS

Assumptions:
Commissions
Sales Rep $150

First line Rep $30
Secmd line
Rep $30
Thrd line
Repesentative $30

# ordersimo. 2
# Repsitier 3
Month

Commissions

Rep
Direct
150 Sales

Rep Lin
30 1
30
30
15
10
7.5

Totals

o 01Tk WN

shared

1 1 1 2 2 2 3
# # # #
# Reps Orders Payout Reps Orders Payout Reps

1 2 %300 1 2  $300 1
e#
3 6 $180 6 12 $360 9
18 36 $1,080 27
81
$480 $1,740
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3
#

18

3

Orders Payout

18
54
162

$300
$540

$1,620
$4,860

$7,320



Notes
1.

5.
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The primary assumption driving this spreadsheet is that eapresentativesponsors 3
new representatives each montheachwrites 2 orders.

In the first month, the direct salegpresentative writes 2 orders (2 orders x $£50
$300) and also recruitsrépresentativeseach writes2 orders (Iepresentatives x 2
orders each $30=$180), for a total of $480 in earned commissions.

In the second monththe direct salesepresentativewrites 2 new orders (2 orders x
$150=%$300) and recruits 3 additioneépresentatives, bringing the total
representatives irine 1 to sixrepresentatives Those @epresentatives each write 2
orders (6representativesk 2 orders=12 orders x $3& $360) and they each recruit 3
representativesline 2) who write 2 orders each (@presentatives x 3 recruits each x 2
orders=36 orders ¥30=%$1,080).

In the third month, the direct sala®presentativewrites 2 new orders again (2 orders x
$150=$300) and recruits 3 additionegpresentatives, bringing the total
representatives irine 1 to 9. Those Qepresentativesline 1) each write 3 orders (9
representatives x 3 orders x $38$540) and they each recruit Bepresentatives(line

2) who write 2 orders each (2@presentatives x 2 orders x $38$1,620). In addition,
the 27line 2 representatives each recri 3 line 3 representatives, for a total of 81line 3
representativesvho each write 2 orders (8&Epresentatives x 2 orders x $36%$4,860).
After just three months, the numbers indicate $7,320 of monthly incotfigou
continuedthis growth pattern, the fourth month would produce $16,140 of income.
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COMMISSIONS FOR RESIDUAL INCOME

Most businessesnly compensate sales people each time they make a@aler trading their

time for dollars That model prevents sales peogtem building an ongoing income stream if

they slow down or stop their sales effortBut, withBML, in addition to the commissions paid

per salewe wantourre pr esent ati ves to have a future “res
reward for doing a great job selling for tkempany today!* Re si d u al Il ncome” i s
representative continues to get paid a specified amount of money every month that the

company receives money from threpresentativesclients or from clients of the
representative’s team.

Specifically, th&8 MLSEO/Web Optimization Program calls for a recurring monthly payment of

$59.99 from each clientBMLwill pay 15% oftheo mpany’ s “ r e-s.e. #908ih i nc 0o me
total from every $59.99 collected each and every mofttam every recurring monthly web
optimization fee received bytheo mpany, the foll owing “residual
monthly fees receivedill be paidat each level listed below

Directrepresentative $0.25
Firstline representative above the direct sales person: $0.50
Secondline representative above the direct sales person: $0.75
Third-line representative above the direct sales person: $1

Fourth-line representative above the direct sales person: $1.25
Fifth-line representative above the direct sales person: $1.50
Sixthtline representative abovehe direct sales person: $1.75

Seventhline representative above the direct sales person:  $2

In short,BMLengages everyone to build a protective teaithis plan can generate significant
amounts of money each and every morith those who successfully build and manage their
team.

For example, if you sponsor four people who each sell four deals per month and those people
sponsor four people per month who each sell four deals, etc., after applying the residual
incomecommission rates shown in the table below, in this hypothetical example, a
Representative would earn $167,481 as monthly residual income.

333 Las Olas Way, Suite 2303, Fort Lauderdale, FL 33301
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Commission Monthly
Rate No of Reps # dealsmo. Commission
Front line $0.25 1 4 $1
2nd line $0.50 4 4 $8
3rd line $0.75 16 4 $48
4th line $1.00 64 4 $256
5th line $1.25 256 4 $1,28C
6th line $1.50 1024 4 $6,144
7th line $1.75 4096 4 $28,672
8th line $2.00 16384 4 $131,07z
Totals $9.00 21,845 32 $167,481

MINIMUM SALEREQUIREMENTS

Anyone can participate in selling the BML SEO program or other services or team building as
they wish. There are no requirements as to the minimum levels of sales or team budding
representative must produce in order to be eligibleg@arn commissionsHowever, the

company does expect that eachpresentative generates ha her first direct sale withir2

weeks of signing the Neexclusive Sales Representative Agreement and reserves the right to
terminateanre pr esent ati ve’' s agreement i f the first
time frame.

NO COST TO PARTICIPATE IN THE BML PROGRAM

Thecompany does not charge participants any fees, whether upfront or otherwise, to
participate in this program.

CHARGBACKS TO COMMISSIONS PAYABLE

In the event that a client of theompany, for whatever reason, requests its money back,
whether under theco mp a ny ' sackguarantge or otherwise, commissidghat were
payable or previously paid arepresentative will be charged back to thepresentativen the
following pay period BML offers a Referral Fee program which Representatives may offer to
existing or prospective clients, family, friends or business associates. Foappeigtment set
by a third party, which results in a closed deal by a Representative, BML will pay $75 to the
third party and deduct the same amount from the commission payable to the Representative
for the direct sale.

333 Las Olas Way, Suite 2303, Fort Lauderdale, FL 33301
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PAYMENT OF COMMISSIONS

Thecompanypays itsrepresentatives no later than the fi'bday of each month for the
commissions earned during the previous calendar momtenever possible, theompany
prefers to remit commissions to itepresentatives electronically via ACH transfdfsfor any
reason, it is not possible to transfer payment for commissions via an ACH transfeompany
will pay thoserepresentatives by check, which will be deposited)tt&.Postal Service no later
than the 13h day of themonth. Commissions will be issued, whether electronically or by
check, to the individual or entity listed on the Nerclusive Independent Sales Representative
form submitted by theepresentative.

TAXES AND THE INTERNAL REVENUE SERVICE

The BML compensation plan treatsralpresentatives as independent contracto’ss such,
eachrepresentative will receive an IRS Form 1099 by Januaepd1iyear for the commissions
paid during the previous calendar yedrhecompany recommens that eachrepresentative
consults with his or her accountant or professional advisor to ascertain when income taxes,
including selemployment taxes, must be pa@hd for any guidance as to any potential tax
deductions or tax guidance related to the Bblisiness This responsibility to comply with the
requirements of the Internal Revenue Service rests solely uponefi@sentative.Moreover,
the Company does not provide any tax or legal advice regarding these matters.

ADDITIONAL INCENTIVE REIRRESENTATIVES

BML offers additional support and incentives to representatives who perform. BML believes
that Representatives should have their own web landing page to promote their business as
agents for BML. In that regard, if a Representative,srohher first 30 days (measured from

the date the Representative signs the ISA) sells (and BML gets paid for) four (4) web landing
pages, BML will produce a web landing page for the Representative and post and optimize it on
the Internet for one month aho charge.

Thereafter, the Representative will be responsible to pay BML the monthly fee of $59.99 for
optimization. However, for every month that the Representative sells (and BML gets paid for)

four (4) web landing pages, BML will not charge Representative the $59.99 monthly fee for

the following monthWh at better way to promote a Represe:l
and have a tool to demonstrate to prospective
landing page is optimized and ranén the first page of a Google search.
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SETTING UP MEETINGS

STOPPING IN WITHOARN APPOINTMENT

To be most effective, BML recommends thepresentatives make appointments in advance.
The reason is simpleMost business people atasy anchave their days planned with little

room for unscheduled meetingdfare pr esent ati ve appears at a
likely that therepresentative will have to wait an extended amount of time to see the decision
maker—typically the owner—and the time the owner will give theepresentative will be

shorter and more rushed than if a meeting is scheduled in advance.

ASK FOR THE OWNERAJBECISION MAKER

One of the single biggest mistakes thapresentatives make is not meeting with the owner or
decision maker, if not theusinesowner. The BML services are straigiorward andthey
generallydo notneedto be explained.If anrepresentative explainthe program to a person
who is not the decision makeand that person merely passes on the information, the chances
of asuccessfully concludetkal will drop significantly.

As such, from the outsetepresentatives are encouraged itmquire politely who within the

business makes decisions to purchase i optimization and/or weksite design.Request
the person’
information. Then reach out and request an appointment for a meeting.

BEST TIMES TO CAN-RETAIL BUSINESSERSMEDICAL OFFICES

BML' s experience suggests that the worst ti

are at the beginning of their business day aminediately after the lunch hour.
Representatives are recommended to make contact with retail businesses or medical offices
between 10a.m. to noon and therbetween 2to 5 p.m.

CALL FOR AN APPOINEMT

't s ti me dpmintment. Reménberinglieaacommended hours to call for an
appointment, you should be prepared to introduce yourselaasepresentative oBML, a
web-optimization and weksite design company thauaranteedirst-page Google search
results within 30 days with a mondyack guarantee Representatives are encouraged to study
the script provided and the BML W&bptimization Vide on Yol ube and then formulatéheir
own personabrief introduction to presentvhen calling a targeted client for an appointment.
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MATERIALS TO SENFBRE THE MEETING

We suggest that all BML representativesnd anintroduction to Big Mouth Local/Please
confirm receiptemail (see below}o the targeted clienthat includes a briebut catchy
message and a -Optimization \tidedBoM Ydwbe.Thétatgeted client is
encouraged to view the video, which will take about 5 minutes of his or her, progidingthe
clientwithac | ear under st a-omimizatpn wdgranpidito your mveeting. By
following our system, you will be meeting with potential clients who are more in a decision
making mode rathethan a fact finding mode

MEETING

PRESENTATION

Remember that first impressions are lastingou will have a 2@o 30-minute slot with the

decision maker of a businesRepresentatives are encouraged to present themselves as well

groomed, well organize@nd prepared for the meetingBML is providing various materials

that should be studied-and to a large extent committedtomemest 0 maxi mi ze one’
effectiveness at a meetingCarefully plan how the 2® 30 minutes will be best sed and

proceed with confidence and pride that you areepresentative oBML You will need

approximately 60 minutes toompletethe sales process and secure the information necessary

for our web design an8EO team to produce the web landing page.

SCRIPT

When explaining the BML wetptimization programi t ©' s best t o paad bri ef ,
clear. To assistepresentativesvith explanations othe BML weboptimization program, the
scriptbelow should be helpful.

Practice delivering this script before meeting with prospective clieBtdL recommends that
youuseonlyt hi s scri pt when the pr ospec tOptmeatianl i ent
video on Yoliube (seened ect i on titled “Video” bel ow).

Even then, whenever possible, we suggest that you utilize the first five minutes of your
appointment to have them watch the video on your laptop or on their computer.

333 Las Olas Way, Suite 2303, Fort Lauderdale, FL 33301
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BML&a { / wLt 8BO Chw
BMLis a progressivaechnologically oriented marketing firm, which has developed an effective
method to provide small businesses an optimized web presence at a fraction tyjilel
costs. BML s -@lesidn team producesvithin 7to 10 businessiays, a weHanding page for
each client for $599.99 (before applying our $100 discount coupon if you siigy dg. 31,
2012. This displagonsists of 450 to 250-word professionally written summary ttie
businesscontact details and hours of operatiplinks to your welsite and social networks
(Facebook, Twitterand others) GoogleMap and directionsa 60second Yotiube video about
the businessclienttestimonials,and anadvertisement or special offewhichthe client
featuresand we create.

Within 30 days of the tim&MLposts your newly created welanding page on the Internet, it

will rank on thefirst page of a Google search based on at least three specified keywords for

your business in the city in which you select to advertister 90 days, your company will be

optimized for at least 10 keyords. When you rank on the first page of a @Gb® search, your
company’ s n,anhphpne auwnder axesvisible before the person searching the

Internet even clicks to see your wédnding pageY o u ’ | | al so be ranked wif
engines like Yaho@nd Bing OnceBMLhasyourwed andi ng page optimized,
done. We will continue optimizing your welanding page for additional keyords for the low

cost of $59.99 per monthWe are so sure we will deliver what we promise that we provide a
moneybackguaranteei f we don’ t!

How is BMLable to accomplish all of this for only $599.99 and $59.99 per month when other
optimization companies charge dramatically more merdy fact, thousands of dollarsore?

BML s approach to webfroommost. BMLm atesohhespdwéfepbént
optimization” This means that wheBMLbuilds thousands of welanding pageswhich are

addedtoBML s al r eady sitep Googla recegdiz&Mle s r ap i drelgvangr owi n
contentchanging, directory i ke pr e s e n c ¢ whach givesthe ‘heavly added wabt y

landing pages firgbage ranking in Google searches ino8@ewerdays

Every business can benefit froniist-page Google presentdn fact, every business loses
money every day until it hasBMLweb-landing pageappearingon the first page of a Google
search, driving new customers to ydusiness
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Don’ t f s8¥lLguwianteedird-page ranking in a Google search for specifiedhvkeygs
within a designated citgr will refund your $599.99n 0 questi ons ask,ed!
anddo n’ t Signlupafor 8MLweb-landing pageand ask about oulimited-time $100
promotional offer
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VIDEO

BML has producedrainformative videgwhichwill get your potential clients excited about our
program and wilsubstantiallyeduce any need for youas therepresentativeto explain the
BML weboptimization program to prospective clientén that regard, you will find a brief script
that we recommend you use when first speakingptospective clierd If by some chance they
have not taken the opportunity to watch the video prior to your arrival we suggest you utilize
the first five minutes of your appointment to have them watch the video on your laptop or on
their computer.

BMLE 9! { 9w QEADING TQREEVIDEO

Hel | o, | * m _,a sales regsentativefor BML, one of themost technologically
advancednternet sales and marketinigms in the Uited Sates. Our founders and senior
management have developedraliablesolution thatguaranteesyour business will appear on
the first page of a Google search within 30 days for at least threedwels when Internetusers
search with kewords on Google for your products or servicé8e guaranteeit,or we ' | |
your money!

You know that it’
Every monththere are nearly 14 billionrdine searches using Internetearch engines like
Google, Yahdpand Bing and on social media sites like Facebook and Twitter seeking

information from more than270 million weksites.

Every small business needs help to capitalize on teeaeches and generate more business by
effectively marketing products and services on the Internatith more than 100 years of
combinedmanagement and marketing experience the BML leadershipteam we '’ r e
dedicated to helphg small businesses grow apdosper.
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With your per mi ssi on,,whichwill have & lak to amb-nsnate d y ou an
Youlube video The video clearly explains our prograM.o u ’ | | i mmedi ately rea
makes sense forou to proceed with our serviceg\fter you watchour Yolu b e vi de o, I 7«
to follow up with a call and answer any questions you may have.

May | haveyoue mai | address? L. .lLl..emaiThgmwmluisshortly
ourpresenta i on when it’s convenléedtl|lfke youcabmeyoD
reviewed our Bminute Yo'ube presentation When could weschedulel5 minutesso | may

follow up?

kkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkkk

The BML video is available on tlvew.bigmouthadvertising.conwebsite. In addition, the
video is available on You Tubenw.youtube.com/bigmouthlocagl Just type “ Bl G MOI
LOCAL WEBPTIMIZATION

OTHER SERVICES

As explainecarlier, BMLalsooffers website design workn four different packages (see Web
Ste Design Packagésesentatiomavailable for download awww.bigmouthadvertising.coin
Use this tool tsitedgsigrepsograntloth kediehtshat elieris are

interested in lead generation, telemarketipgnd/or text messaging services, BML recommends
that these services be discussed at the meetgresentatives have with clients after the web
landing page has been posted for 38yd, when theepresentative has the report from BML
indicatingthe keywordsoptimizingthe web-landing page BML will provide separate materials
and PowerPoint presentations for lead generation, telemarketjrmgnd text messaging solutions
for clients.

QUESTIONS AND ANSWERS

EXCLUSIVITY

Some prospective clients may ask whether they can be the exclusive or sole busmess in
category that BML provides wedptimizationservices.BML does not offer exclusivity.

However, it is important thatepresentatives inform clients that because no two businesses are
alike, the kewords for which they will be optimized apgobablygoing to be different.
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LIMITEDNUMBER OF SIMILAR BUSINESSES?
Representatives often encounter the question whether there is a limit to the number of similar

“

businesses that BML will acceptto optimiZeh e s hor t ’aThereasan isihat no

BML '’ s o0 p servitas argdotargeted with the greatest emphasis on a-tifle radius

from t he c | Betwvednths gedametant differances between even similar

businesses, the likelihood of more than a fsuch businesses ranking on the same search

engine resul$ is low.

MULTIPLE CITIES

Clients with multiple locations often question whetr®ML can and wi l |l opt i mi
web-landing page for more than one citjAs explainecarlier, B Mhbst ppwerfulweb-

optimization work is getdargetedforalGmi | e radi us from #&adientven cl i

has more than one location, BML will produce a second-laading pagdor the additional

ctyy wusing the client’ dimechadge of $48.99ahdamonthlgt i on f or
recurring weboptimization fee for each wetanding page of $59.9BML will produce web

landing pages for as many locations as a client desires.

CLOSING THE DEAL

Remember that there will be few, if any reasons, why the client would not want and need

B ML ' s sleanrepreseatative properly presents the walptimization program and other
servicespreferably having the client view the BMleb-optimization video on Yolube,and

following our sales procesarepresentative should close the deal at the first meetithgfact,

BML’' s e x p e morethan89% of slosédlleals occur at the first meeting of a BML
representative and the clientHowever, if the deal does not close or if you are at the client and

need assistance, try to reach your sponsoroe ach BML’' s customer servic

COMPLETE APPLICATION AND OBTAIN MATERIALS

As important as it is to finalize a sale, it is equally importamaimplete all of the forms

carefully and thoroughly. Representatives magbmit the required documentation and
information needed for BML’ s pdelivedthectimelyon and S
results promised.Please print clearly on the various fornmRBlease obtain the necessary

information required from the @knt. If the client does not have time to gather everything

needed, set up a followp meeting the next day or shortly thereafter obtain the necessary

information. The SEO Application and Agreement should be downloaded for use at
www.bigmouthadvertising.com
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TESTIMONIALS

It isimportant thatrepresentatives remember to ask clients whether they have any
testimonials from their customers/clients that the BML weésign and SEO team can place
the web-landing page Whena potential customer must make subjective decisioto
Purchase a product or service from a business, testimonaismake the differencen who
gets the order, your client, or their competition

PAYMENT

Payment may be made by using PayPaNelPay, company check or debit/credit card for our

web optimization servicesCompany check, PayPal WePayarethe only acceptable methods

of payment for weksite design or other serviceRepresentatives are asked complete

carefulys ect i on 3 of the SEO AMPFMENTMNFORMATIANNDsS AGREL

detailed below:
Please select from the following payment options.
O OneTime Initial Fee: $599.99
O Initial Fee Payable ifiwo Installments of: $299.99 If electing this option, specify due date of final payment:
Monthly Optimization and Maintenance per City:  $59.99 Amount of Additional Cities for Monthly Optimization:
Enter the Total Monthly Draft Amount for Optimization avidintenance $:
Please select from the following payment methods.

O Paid via Credit Card No.: Exact Name on Credit Card:
Billing Zip Code: Expiration Date: Security Code:
O Paid via Check No.: Date: Amount:

If you are paying witlhwww. PayPal.comor www.WePay.com please us@ayments@BigMouthLocal.comhen prompted for the payees
email address.
3 Paid via PayPal.conDate: Amount: Authorization Na.
O Paid via WePay.conDate: Amount: Authorization No.:
O IfthepatymakindJ- @ YSy i A& y2i GKS aA3IySNI 2F (KA& R20dzvySydz LX SIFasS aLsSo

REFERRAL

Once you’ ' ve completed your business with a ne
every client has family, friendand busi ness associ at esThewho al so
may participate in local business groups, trade shows, be a speaker at a meeting or convention;
doctors may participate in Study Cluli8efore concluding every meeting, ask the client to

inttoduce you to others who wo UHer@ is hoanore éffectivef r om B N
method of sales than from a trusted friend or colleague. With the new and exciting BML

Referral Program, all of your satisfied clients should be eager to provide yoasuittany

referrals as possible.
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BML offers a Referral Fee program which Representatives may offer to existing or prospective
clients, family, friends or business associates. For every appointment set by a third party, which
results in a closed deal byRepresentative, BML will pay $75 to the third party and deduct the
same amount from the commission payable to the Representative for the direct sale.

BMLPROCEE&STHE APPLICATION

Once payment has been processed and all documentatiorreauired information has been
provided to BML’s cust ome-desighand $EOcpmdudtiendeam t me n t
goes to work.Within 10or fewerbusinessdays t h e c Hlanhdng pgage will mee b

completed with a proof of the welanding page being routed to the client for final approval.

The client is expected to approve the proof or request any changes within 48 hours of receipt.
Otherwise, BML will post the wdlanding page onto the Internet.

FOLLOW UP IN 30 DAASTER WEBANDING PAGE IS POSTED

At the end of 30 days f ol | 4andinqipage btheelntepnetst i ng o
BML will produce a report indicatirige keywordsoptimizingthe web-landing page This

report will confirm that BML has fulfilled its promises to the cliefiberepresentative will

receive a copy of this report as wellhis is the ideal time to contact the client once again,
preferablyduringa faceto-face meeting, to make sure the clieistaware of the report and that

BML has fulfilled its promises and -landing | contii
page for additional keyords. At this meetingrepresentatives are encouraged to offer web

design work, lead generatigand telemarketing serviceand text messaging program@nd

perhaps most importantly, offer our Lead Referral Program and gather referral information

It s also a perfect time to ask t pleasedwithent f o
BML ' s sWhervybucobtan testimonials in writing, please forward them to
support@bigmouthlocal.com
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OPTIMIZATION FAQS

WHAT IS A SEARCH ENGINE?

Aweb search engines designed to researdghformation on thelnternet andfile transfer

protocol servers. The search results are generally presented in a list of results often referred to

as “ seenagricnhe results pages” ( SER®Ebspagesimbde® i nf or n
information, and other types of files. Some search enginesralee dataavailable

in databasesr open directories Unlikeweb directories which are maintaiad by human

editors, search engines operat¢gorithmicallyor are a mixture of algorithmic and human

input.

WHATIS SEO?

Searchengine optimization(SEQ) is the process of improving the visibility wka siteor
pageinsearchenginesvi a t he “ nataoadadd "o or " alngpaahresult mi c ” )

In general, the earlier (or higher ranked on the seare$ults page) and more frequently a site
appearsinthesearechesul t s | ist, the more visitors it w
users. SEO may target different kinds of searechelsdingphotos, local video, academi¢

news, and industrgpecificvertical searclengines.

As aninternet marketingstrategy, SEO considers how search engines work, what people search
for, the actual search terms typed ins@arch engines, and which search engines are preferred
by their targeted audience. Optimizing a web site may involve editing its conterii@ailand
associated coding to increase its relevancspecific keywords and remove barriers to

the indexing activitie®f search engines. Promoting a site to increase the numbbadklinks

or inbound links, is another SEO tactic.

SEOs also may refer $earchengine optimizersa term adopted by an industry

of consultantswho carry out optinization projects on behalf of clients and by employees who
perform SEO services in house. SEOs may offer a-aland service or one that is a part of a
broader marketing campaign. Because effective SEO may require changesibMisource
code of a site and site content, SEO tactics may be incorporateavatisite development
anddesign The termsearch engine friendijay be used to describe wedite

designsmenus content management systemsnages, videoghopping cartsand other
elements that have been optimized for the purpose of seaerigine exposure.
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WHY IS OPTIMIZATION IMPORTANT?

Search engines are in the business of delivering the best, most relevant results for each query.
This relevant information is obtained through algorithms that travel and catalog (spider) the
billions of web sites on the Internet to determine which ones @levant to that particular

search. Relevant sites are then ranked from X#nd displayed in that order. Optimization
includes weksite content and structureyeta keywords, key phrases, géargeted marketing,

links to your site, web traffic, and mawyher factors that increase the relevancy of an online
presence. Without proper optimization, web sites are lost in a sea of information!

WHAT IS GEDARGETING?

Geot argeting is a special technology tbat focu
geographic area. This technology allows our clients to target specific areas of town, a metro
neighborhood, entire cities, or even largeirstate regions. Focus your money in your target

market!

WHAT IS THE DIFFERENCE BETWEEN ORGANIC-RERCRIHSEO?

Organic links are the natural (or free) results that search algorithms find, rank, and list. They are
typically displayed on the left side of the seasgine results page. Organic listings are based
solely on relevancy and cannot be purchased. @ighstings take time and proper

optimization before they are shown. Sponsored links are paid advertising links that populate
quickly and are typically on the top and right side of the se@mfjine results page. The cost for
this option varies greatly gending on many factors such as keywords, competition, search
volume, and how well the web site is optimized.

HOW OFTEN WILL MY AD APPEAR ON SEARCH ENGINES?

BML cannot guarantee the amount of exposure. For example, a Ford dealership may have more
exposure han a BMW deal ership because of Ford’ s g
compared with a billboard on the highway; depending on the amount of traffic the highway

receives, one billboard may be seen more often than another.
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KEYWORD FAQS

WHAT IS KEYWORD, AND ARE THERE DIFFERENT ONES?

Yes, keywords are as plenteous and distinctive as pedpleyword can be any tepf mind
word(s) or phrase(s) that someone types into a search bdg&.know how to generate reports
that identify the most popular kgvords. These are the keywords we will be promoting and
optimizing.

CAN | CHANGE MY KEYWORDS?

Although we do allow the client to suggest keywords on their application, we do not allow
clients to pick their keywords. Because clien
with their listing structure and content, we cannot change, add, oraeekeywords.

Customers frequently request keywords that may not be best suited for their business. For
example,abiks hop owner wants Holwieketvastobafleédowd dd .
be a 9 to 1 difference i atragdswasiohessheadytobdwy.ar ches;
Allow our experts to select the words based on what your local customers are actually typing in

the search window.

WHAT IS THE DIFFERENCE BETWEEN A SHOPPING AND A BUYING KEYWORD

(LONG VS. SHORT TAIL)?

Different keywords pduce different results and target different markets. More clicks are not

al ways better. For example, “Ford” is a word
exposure and clicks but “shopping” clictks. On
as many i mpressions and clicks, but the resul
customers ready to make that purchase. BML uses a combination of broad terms and refined
phrases to access shoppers and butlybaves al i ke.
increased competition and have your sales sta
valuable buyers are ready to make a purchase.
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DIRECTORY SUBMISSIONS AND PLACES ACRXQABINTS

WHAT ARE LOCAL BUSINESS CENTERS (LBCS)?

The term LBC is popular among SEO companies and marketers. Google uses this term to refer
to its Places or Maps section on a seaetigine results page. It is simply a solution for local
businesses tincrease their visibility within their service area on search results. Similar to

yellow pages listings, Google, Yahoo!, and Bing will serve up the registered businesses within a
geographic area on the top of a search page for people to see the busiribateffer local

products and services.

WHY ARE LBCS IMPORTANT?

Most searches today have a lo¢atus €.g, pizza delivery, Stuart Florida). This search is
specific to the item and location. LBCs give a business the opportunity to compete with larger
companies Your search result, when entered correctly, will list your restaurant before the
chains. This advesement is a significant benefit, which every business needs.

WHAT ARE DIRECTORY SUBMISSIONS?

A directory is a database of information. The directories we submit tbaseesdisting

search directories or databases of businesses across the United States. Search engines use
these databases to verify information and increase citations. The more times you are
mentioned on the Internet, the more reach you have and thédreyour ranking. We use

these submissions to improve SEO rank and reach.

WHY DO | NEED GOOGLE MAPS?
Google Maps gives users an exact point of reference for your location addroand driving
directions. After all, i f a customer can’t
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QR CODE FAQS

WHAT IS A QR CODE?

A QR codés a type ofmatrix barcodgor two-dimensional code) first designed for the
automotive industry. More recently, the system has become popular outside of the industry
because of its fast edlability and comparatively large storage capacity. The code consists of
black modules arranged in a square pattern on a white background. The information encoded
can be made up of any kind of data (e.g., binary, alphanumeric, or Kanji symbols).

Createdby ToyotasubsidiaryDensoWave in 1994 to track vehicles during the manufacturing
processthe QR code is one of the most poputgpes of twodimensional barcodes. It was
designed to allow its contents to be decoded at hsgieed. Theéechnology has seen frequent
use inJapan the United Kingdoms the seventHargest national consumer of QR codes.

HOW DO QR CODES WORK?

Although initially used to track parts in vehicle manufacturing, QR codes are now (as of 2011)
used for a much wider rang# applications including commercial tracking, entertainment and
transport ticketing, product marketing, and-gtore product labeling. Many of these

applications targemobile-phoneusers (viamobile tagging Users may receive text, add
avCardcontact to their device, open aniform resource identifieror compose aemailor text
message after scanning QR ced€&hey can generate and print their own QR codes for others to
scan and use by visiting one of several pay or free QR@eudkerating sites or
applicationsGooglehas a populaapplication pograminterface togenerate QR codes, and
applications for scanning QR codes can be found on nearly all-pimame devices.

QR codes storing addresses amdform resource locatormay appear in magazines, on signs,

on buses, on business cards, or on almost any object about which users might need
information. Users with @amera phoe equipped with the correct readeapplicationcan scan

the image of the QR code to display text, contact information, connecwtoedess networkor
open a web page in the tel ephonewoddolecteizvs er .
termedhard linkingor object hyperlinking

In the United States, QR code usage is expanding. During the month of June 2011, according to
onestudy, 14 million mobile users scanned a QR code or a barcode. Some 58% of those users
scanned a QR or bar code from their home, and 39% scannedahestail stores; 53% of the
14 million users were men between the ages of 18 and 34.
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HOW DO QR CODES WORKRTINUED

Although the adoption of QR codes in some markets has been slow to begin (particularly in
markets such as the United States, where competing standards sukfitadatrixexist), the
technology is gaining some traction in the smplhibne market. Many Android, Nokia,
Blackberry handsets, and tidintendo 3D$ome with QR code readers installed. @Rder
software is available for most mobile platforms. Moreover, there are a number of online QR
code generators, which enable users to create QR codes for their own needs.

WHY ARE QR CODES IMPORTANT?

QR codes allowsers to aggregate data and send users to any location they desire. These
options are important in marketing. When users scan a QR code, their information is
aggregated and compiled into a database so that the owner can use user information for
marketing. This technique is list building 101. The QR code also allows the business to redirect
the QR code user to any destination (i.e., web site, listing, application, Facebook page, etc.).
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ABOUT BIGMOUTHLOCAL.COM FAQS

WHAT IS BIGMOUTHLOCAL.COM?

BML is your nexgenerationonline business directory and anganically optimized
advertisement directory foall businesses. BMtustomized business listing pages not only
provide an additional web presence for our clients but, more important, provide an optimized
web presence designed for searehgine results and additional organic and directory
exposure. BML driveeweb traffic to your site through this optimized listing page and site link.
The listing page, keyword phrases, and ads are createduagfiedand targeted campaign. This
cohesive unit or campaign works best together as opposed to individually creisessp

HOW DOES THE BML PROGRAM WORK?

BML use traditional and proprietary methods to ensure organst-page placement in the

search engines and directories. We then targ
business. When consumers use these keywords in searches, the BML listing we optimized then
shows up on the first page of the search engih&onsumer regards firftage searckengine

results as credible and trustworthy, and traffic is generated.

WHAT DO | GET WITH A LISTING THROUGH BML?

We guarantee you will receive a custaiasigned incentive advertisement, a-46 60-second
customized \deo about your business with one revision, a keywoeth description and
biography about your business, a Google Map witikdemand driving directions, a link to your
web site, business location information, 32 directory submissions with backlinks, rexp th
optimized Places accounts with Google, Yahoo!, and Bing. Listings are completed ®vithin
business days provided the client has supplied all of the logos, photos, and background
information about the business to complete the listing. Directorymigisions and Maps
accounts are completed within 30 to 45 days. These submissions and accounts require
verification from the business owner in the form of a PIN number mailed to the business postal
address from the search engine.

WHAT ARE THE CHARGES FOR CHANGES OR NEW PRODUCTION REQUIREMENTS?
Any revisions or changes to your wismding page afteapproval will be considered additional
services beyond the scope of our original agreement. We request your diligence on proofing
the listing before it goes live. You will be charged $20 each for a new bio, advertisement, or
video or for any changes sulitbed after your initial revision and final approval.
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CAN | UPDATE MY ADVERTISEMENOHBRGE MY INCENTIVE/OFFER?

Yes, we allow all of our clients to update their offers on a mortthkis Simply send your new
incentive or offer to myprofile@bigmouthlocal.com. Any other information that needs to be
changed may be done at www.bigmouthbd.com/support These changes are limited to
simple text changes. Any change in the design element will be an additional charge.

IF I HAVE A PROBLEM, WHAT IS THE CONTACT INFORMATION?

You may navigate your browserwaww.bigmouthlocal.com/support You may enter a problem
ticket there; if your concern is urgent, please call us immediately&858-Big Mouth or 1
855-824-4668.

HOW DO | REACH THE BILLING DEPARTMENT?
We use a ticket system for addressing any billing or accowrtaged questions. Please go to
www.bigmouthlocal.com/supportand fill out a ticket with your ragest.

HOW DA CHANGE MY BILLING INFORMATION?
Any changes to your billing information may be submitted online at
www.bigmouthlocal.com/support.

WILL BML SUPPLY REPORTS TO KNOW HOW MANY PEOPLE ARE SEEING MY LISTING?
Yes, you will receive monthly traffic reports on how well your listing is doing on our site and on
the Internet. These reports include details abdetyword tracking.

HOW DO | BECOME A NATIONAL SPONSOR OR GE'ER BARN
Simply call your sales representative, or fill out a ticket at www.bigmouthlocal.com/support.

HOW DO | GET A SECOND LISTING ON BML?
Simply call your sales representative, or fill out a ticket at www.bigmouthlocal.com/support.
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VIDEO FAQS

WHY IS VIDEO SO IMPORTANT?

When your web site features video, you are offering exceptional business benefits above and

beyond making a visual connection with site visitors. Video creates poMmdklinks when

used correctly and converts prospects to clients on a nearly 2:1 basis. Video began to gain
importance for web sites in 2007 when Google began indexing video and returning them in

search results. When a site features avideothatiseeled t o t he site’ s cont e
will find and index the video, thereby giving you yet one more way to be found and adding

points to your overall search rank.

The other reason video should be a frequent component on your web site is sales comsers
According to a study by eMarketer, 80% of online users will watch an entire video, and 25% of
these viewers choose to do business with the company. Video also causes visitors to linger on a
site longer, and the more time they spend on your site, th@re time you have to sell and

establish a relationship with the visitor.

WHY DO WE USE YOUTUBE?

Google owns YouTube. When you place your videos on a YouTube Channel that is linked to
your web site, each video becomes its own backlink. This eleimgmoves your search

ranking and establishes some trust with Google.

CAN | CHANGE MY VIDEO?

You are allowed to change or modify your video one time dusimgitialreview. Any

subsequent modifications or changes to the video will cost $20. This charge covers the cost of
the revisions as video production is timely and requires additional resources.

CAN | USE MY OWN VIDEO?
Yes, I f you’' ve crnether wddo thatryoulwauld éke ta featueesos outt sike, a
simply send an email with the link to the videortyprofile @bigmouthlocal.com
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SOCIAL MEDIA FAQ
WHY DO | NEED SOCIAL MEDIA?
I f you have more than two employees (and they
socialmediaYou | ust dIheavdarageksoc@ivmediatuser is 39 yearsYadr
employees are innocently posting comments such as the following:

T “1'" m so proud thatl@hi ntdmaei'!$ now 95%

T “1 don’t think we need to worry about a fe
had a single onexplodey e t ! ”

T “We had a (ercolibhn eonuwi pdht at o salad | ast week,
di shes; the restaurant is ready to gol!”

You need to have a social media strategy, a corporate policy, and guidance for employees.
Approximately 93% of customers say they want businesses to be available through social
media.Customers look for your hours with their smartphone as they head to your siidrey
compare your product guarantee as they shop in anotherestor a similar productAnd they
look at reviews of your restaurant, hotel, or sewer service just before they call.

Your reputation is probably already out on the webomeone has posted a review, blog, or
Twitter comment ab o bhadwithgouribusinesslf & veas positive, fjolh ey’ v e
should be trumpeting it from the rooftopdf it was negative, you should be on top of it
immediately—solving the problem, if possible, or minimizing the damage.JAskgetor United

Airlines

You’'ve got a shiny fire extingnoevesieeditousen your
tBut every year, you have it tested; I f you’'r

A solid social media presence provides additional tools for your busiitélsen disaster strikes

(your own littleBP oil spilbr Kentucky Fried Chicken sink bathers you’' re ready to
communications and keep events from spiraling out of control. You can candidly communicate

with your customers, sharing information transparently and quiekipt letting it get filtered

andspn through the media. In addition, your suf
you' re doing soci al media right) will come to
about your company and character.
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